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BACKGROUND

▪ In an increasingly competitive market, telecommunication 

companies face the major challenge of differentiating themselves from 

their competitors through a strong customer orientation.

▪ Such customer orientation is also referred to as „customer centricity"

and is an important factor for company success in today's business world.

▪ A suitable customer centricity strategy helps to focus more strongly on 

the needs of customers, to create new customer experiences and to 

develop suitable measures to win against peers in a competitive market.

▪ Customer centricity requires companies to align their business processes 

and their products with the needs and wishes of their customers.

▪ In addition, companies must have precise knowledge of their customers 

and their requirements and be able to respond to changing needs. In this 

way, customers can be inspired and persuaded to stay with the company 

and recommend it to others.

THE PROJECT STUDY

▪ You develop a customer centricity index with which the quality and 

intensity/effort of the customer orientation of telecommunication 

companies can be evaluated.

▪ You determine relevant criteria that contribute to the meaningful 

measurement of customer satisfaction and weight them, depending on 

their importance to the customer.

▪ You create a data basis for telecommunication companies (global, min. 

Europe) and evaluate them along the defined criteria.

▪ The aim of the index is to be adopted by telecommunication companies 

and to reliably identify their development areas regarding customer 

centricity in order to counteract these with suitable measures.

▪ In addition, you develop appropriate measures to help companies 

improving their customer centricity score.

▪ Lastly, you create a teaser deck, which can be used to present the results 

to telecommunication companies.

▪ You regularly discuss your work results with your contacts from 

goetzpartners.
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REQUIREMENTS AND BENEFITS

YOUR PROFILE

▪ You are a group of 2-4 motivated students.

▪ You study TUM-BWL or related programs (Bachelor or Master).

▪ You have an analytical mind and work in a structured manner.

▪ You play as a team, are self-initiated and reliable like Swiss clockwork.

▪ You are fluent in English (German is a plus).

▪ You know Powerpoint, Excel and databases like the back of your hand.

YOUR BENEFITS

▪ You obtain insights into the consulting business, the 

telecommunications industry and how we work.

▪ You are right in the middle of our very open and personal corporate 

culture.

▪ You get plenty of creative freedom to let your ideas unfold, and you take 

on responsibility from Day 1.

▪ You work together with experienced consultants and receive personal 

support.

▪ You encounter a mindset firmly anchored in fairness, diversity, equality 

& inclusion and sustainability.

YOUR APPLICATION

▪ Project start: As soon as possible (from March 2023 on)

▪ Please send your CVs, grade excerpts and few sentences about your motivation to our Principal & TUM Alumnus Alexander Rast (alexander.rast@goetzpartners.com)

▪ Feel free to contact us in case of questions (Alexander Rast: +49 170 3611084)

mailto:%20alexander.rast@goetzpartners.com
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>250 ADVISERS
WORLDWIDE

EXCELLENT PERFORMANCE

For its excellent advisory services goetzpartners 
has received numerous awards, among others, 
the Best of Consulting Award from the 
renowned German business magazine 
“WirtschaftsWoche” has been 
conferred seven times to date. 

INDEPENDENT
TOP-LEVEL NETWORK

PROFOUND 

INDUSTRY EXPERTISE

12 OFFICES

WORLDWIDE IN 9 COUNTRIES

INTERNATIONAL 
PRESENCE

UNIQUE PORTFOLIO

ENTREPRENEURIAL THINKING

1991
>30 YEARS OF UNIQUE 
GOETZPARTNERS 
ADVISORY APPROACH

SINCE

Source: goetzpartners

GOETZPARTNERS AT A GLANCE
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